Defining success

Ohio Cancer Plan 2021 – 2030

A successful Cancer Plan is one that will be used by diverse stakeholders for
purposes that reduce the burden of Cancer among Ohioans.

Cancer Plan Revision Guiding Document

Context

Who do you see using the Plan?
• Advocacy organizations
• State and local public
health organizations
• Health care organizations
• Community organizations
• Faith based organizations
• Educational institutions
• Statewide coalitions

The purpose of this work is to revise the Ohio Comprehensive Cancer Plan.
The Cancer Plan identifies how the state cancer coalition (Ohio Partners for Cancer
Control (OPCC)) and other stakeholders will address the burden of cancer in Ohio.
It is designed to serve as a blueprint for action. This will be Ohio’s fourth Cancer
Plan.
The Plan must:
• Be in place by Jan 1, 2021
• Engage stakeholders in the development, implementation and evaluation
• Include CDC/NCCCP priority areas: 1) Primary prevention of cancer, 2) Early
detection and treatment, 3) Supporting cancer survivors and caregivers, 4)
Building healthy communities through PSE change, 5) Health equity, and
6) Demonstrating outcomes through evaluation

Guiding principles

• Understand goals of the plan and
support key issues and policies
• Implement evidence-based
interventions/strategies in the Plan
• Substantiate community needs
• Support funding opportunities
• Justify the work they are doing
• Set and align strategies and
programs with the state
• Obtain data on cancer related
indicators
• Educate others about the work

Acknowledgement of current reality

Ohio is committed to creating a Cancer Plan that is:
•
•
•
•
•
•
•

How do you see them using it?

Strengths of OPCC

Data driven
Includes measurable goals
Attends to equity
Aligns with existing statewide and federal efforts
Includes perspectives of diverse stakeholders
Is evidence-based
Is aesthetically pleasing and easy to understand

•
•
•
•
•
•
•
•
•

Key tasks and proposed timeline

Jan

Feb

Mar

Apr

Threats

Diverse expertise
•
In position to implement strategies
•
Provide diverse perspectives
Reach diverse populations
•
Can provide credibility Plan
•
Can facilitate convening and coordination •
Connections to resources
Amount of data already available
•
Content of current Plan is backed by science
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Tight timeline
Will require additional work
outside of regular meetings
Volunteer-led
Opportunity cost (can’t do it all)
Members may have agendas
that are not evidence-based
OPCC does not have a budget
for marketing the Plan
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OPCC meetings
Develop guidance document
Draft goals and objectives

Finalize

Draft strategies

Finalize

Draft Plan layout

Finalize

Write Cancer Plan
Obtain final approval of Plan

Finalize
Approved
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